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Disclaimer 
 

This e-book has been written for information purposes only. Every effort 

has been made to make this ebook as complete and accurate as possible. 

However, there may be mistakes in typography or content. Also, this e-

book provides information only up to the publishing date. Therefore, this 

ebook should be used as a guide - not as the ultimate source. 

 

The purpose of this ebook is to educate. The author and the publisher does 

not warrant that the information contained in this e-book is fully complete 

and shall not be responsible for any errors or omissions. The author and 

publisher shall have neither liability nor responsibility to any person or entity 

with respect to any loss or damage caused or alleged to be caused directly 

or indirectly by this e-book. 
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Video Marketing: Introduction 
 

Online video has been used effectively for a while as a marketing and 

promotion tool by both large and small businesses in all industries. The 

resources required to create and air these videos -YouTube and the like- 

are readily available so that makes it easier for small businesses and 

entrepreneurs to reach potential customers quickly and affordably. 

 

Whatever your market is, video gives you more opportunities to expand 

your brand by gaining it visibility and establishing credibility within your 

niche. Establishing a good video marketing strategy should be one of your 

goals if you want to target a wider audience. 

 

To give you a clearer picture of video marketing and why it's such a 

powerful promotion strategy, let's break down it's main features: 

 

- Low barrier to entry: as previously mentioned, online videos require very 

little investment to create. Essentially what you need are a web-cam and a 

YouTube account. 

 

- Online video allows you to convey strong, compelling messages, 

establishes credibility and enhances your trustworthiness. People are much 

more likely to trust you and relate to you when they can see you and hear 

your voice. 
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- Like social media, online video allows you to make a stronger personal 

connection to your clients and prospects, making sure you build a personal 

connection even before you meet them face to face. 

 

- It's good for your search engine rankings: according to a study conducted 

by Forrester Research, a stronger presence on YouTube can get you 

higher rankings because video has up to 50 times better chances than 

plain text to get to the top of search rankings. 

 

All this makes online video the best solution for when you want to increase 

awareness for both you and your product, as well as accelerate the sales 

process. 

 

So now that you know all this, you might be wondering how video can be 

used on your business. Let's quickly go over main business uses for video: 

 

1. Website: The home page of your website needs a welcome video. This 

is where you explain the who, what and why statements, making sure the 

visitor gets all the relevant information regarding your business and how it 

can help them. 

 

2. The sales page: In addition to crafting effective plain text on your sales 

page, you also need video if you want to get more conversions. 

 

3. Blog: Just as you use your blog to provide product reviews, expert tips 

and so on, you can turn the blog into a Vlog or video blog and create video 


